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The eighth edition of Marketing Management: A Strategic Decision-Making
Approach, concentrates on marketing decision-making, rather than mere
description of marketing phenomena. By providing specific tools and decision
frameworks, it prepares its readers to hit the ground running and contribute
tangibly to the marketing efforts of firms large and small.

Drawing on its authors' wealth of entrepreneurial and executive experience, along
with their thought-leading research, the book provides an abundance of real-life
examples of marketing decisions – both good and not-so-good – from around the
world in companies ranging from entrepreneurial start-ups to multi-national
giants.

This edition continues to be the most current and internet-savvy book available,
injecting the latest developments in internet-based communication and
distribution technology into every chapter.
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Editorial Review

About the Author
John W. Mullins John Mullins is Associate Professor of Management Practice at London Business School,
where he heads the entrepreneurship group. He earned his MBA at the Stanford Graduate School of Business
and, considerably later in life, his PhD in marketing from the University of Minnesota. An award-winning
teacher, John brings to his teaching and research 20 years of executive experience in high-growth firms,
including two ventures he founded, one of which he took public. Since becoming a business school professor
in 1992, John has published more than 30 articles in a variety of outlets, including Harvard Business Review,
the Journal of Product Innovation Management, and the Journal of Business Venturing. His research has won
national and international awards from the Marketing Science Institute, the American Marketing
Association, and the Richard D. Irwin Foundation. He is also co-author of Marketing Management: A
Strategic Decision-Making Approach, 5th edition. His recent trade book, The New Business Road Test:
What Entrepreneurs and Executives Should Do Before Writing a Business Plan, is the definitive work on the
assessment and shaping of market opportunities.

Orville C. Walker, Jr. Orville C. Walker, Jr. is Professor Emeritus in the University of Minnesota’s Carlson
School of Management, where he served until recently as the James D. Watkins Professor of Marketing and
Director of the PhD Program. He holds a Master’s degree in social psychology from the Ohio State
University and a PhD in marketing from the University of Wisconsin–Madison. Orville is the co-author of
three books and has published more than 50 research articles in scholarly and business journals. He has won
several awards for his research, including the O’Dell award from the Journal of Marketing Research, the
Maynard award from the Journal of Marketing, and a lifetime achievement award from the Sales
Management Interest Group of the American Marketing Association. Orville has been a consultant to a
number of business firms and not-for-profit organisations, and he has taught in executive development
programs around the world, including programs in Poland, Switzerland, Scotland and Hong Kong. Perhaps
his biggest business challenge, however, is attempting to turn a profit as the owner-manager of a small
vineyard in western Wisconsin.

Users Review

From reader reviews:

David Kane:

In this 21st centuries, people become competitive in every way. By being competitive today, people have do
something to make these individuals survives, being in the middle of the particular crowded place and notice
by simply surrounding. One thing that at times many people have underestimated the idea for a while is
reading. Yeah, by reading a e-book your ability to survive raise then having chance to stand than other is
high. For yourself who want to start reading any book, we give you this kind of Marketing Management: A
Strategic Decision-Making Approach (Irwin Marketing) book as beginner and daily reading reserve. Why,
because this book is usually more than just a book.



Gerald Chisholm:

Information is provisions for people to get better life, information these days can get by anyone with
everywhere. The information can be a know-how or any news even a problem. What people must be
consider if those information which is in the former life are hard to be find than now's taking seriously which
one is appropriate to believe or which one the resource are convinced. If you get the unstable resource then
you buy it as your main information you will have huge disadvantage for you. All of those possibilities will
not happen within you if you take Marketing Management: A Strategic Decision-Making Approach (Irwin
Marketing) as the daily resource information.

Henry Baker:

The reserve with title Marketing Management: A Strategic Decision-Making Approach (Irwin Marketing)
includes a lot of information that you can understand it. You can get a lot of benefit after read this book. This
specific book exist new know-how the information that exist in this e-book represented the condition of the
world today. That is important to yo7u to understand how the improvement of the world. This book will
bring you in new era of the globalization. You can read the e-book on your smart phone, so you can read the
item anywhere you want.

Allison Larson:

What is your hobby? Have you heard that question when you got students? We believe that that concern was
given by teacher with their students. Many kinds of hobby, Every individual has different hobby. Therefore
you know that little person just like reading or as examining become their hobby. You should know that
reading is very important and also book as to be the point. Book is important thing to add you knowledge,
except your own teacher or lecturer. You discover good news or update in relation to something by book.
Numerous books that can you choose to use be your object. One of them are these claims Marketing
Management: A Strategic Decision-Making Approach (Irwin Marketing).
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