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Every day the world sees 1 million new blog posts, tens of millions of twests,
hundreds of millions of new pieces of Facebook content, and morethan 1
billion YouTube videos.

Wher e does your brand fit in?

In our age of information saturation, consumer attention is the scarcest
commodity of all—which makes your job tougher than ever. How do you thread
your messages through billions of bite-sized information snapshots to reach the
right people? One thing’ s for sure, you' re not going to succeed using traditional
approaches. Mass marketing is dead; the next big thing is indeed very small.

microMARKETING empowers you to rethink, retool, and revitalize your
marketing strategies to take full advantage of the opportunities created by the
microcontent explosion. A pioneer in the world of microcontent marketing, Greg
Verdino helps you create a strategy that emphasizes relationships over reach,
interaction over interruption, and social networking over broadcast networks.

You'll find the answers to today’ s toughest questions:

- How do | earn the attention of the right influencers and my core customers?

- How do | really build my brand one blog post, one video clip, or even one
tweet at atime?

- How do | achieve massive scale when mainstream mediaislosing ground to
consumer content creators and peer-to- peer distribution?

- How do | strike a balance between tapping into today’ s biggest marketing
trends without losing sight of the little things that matter?

When one door closes, another opens. Mass marketing is no longer aviable
marketing strategy and, likely, never will be again. Micromarketing, though,
enables you to resonate with consumersin compelling new ways and achieve the
big results that no longer seem possible with traditional approaches.

It'stime to start building your brand, finding new customers, establishing
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relationships, and getting real results on this exciting new frontier.
microMARKETING will show you the way.
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Every day theworld sees 1 million new blog posts, tens of millions of tweets, hundreds of millions of
new pieces of Facebook content, and morethan 1 billion YouTube videos.

Wher e doesyour brand fit in?

In our age of information saturation, consumer attention is the scarcest commodity of all—which makes your
job tougher than ever. How do you thread your messages through billions of bite-sized information snapshots
to reach the right people? One thing’ s for sure, you' re not going to succeed using traditional approaches.
Mass marketing is dead; the next big thing isindeed very small.

microMARKETING empowers you to rethink, retool, and revitalize your marketing strategies to take full
advantage of the opportunities created by the microcontent explosion. A pioneer in the world of
microcontent marketing, Greg Verdino helps you create a strategy that emphasizes relationships over reach,
interaction over interruption, and social networking over broadcast networks.

You'll find the answers to today’ s toughest questions:

- How do | earn the attention of the right influencers and my core customers?

- How do | redly build my brand one blog post, one video clip, or even one tweet at atime?

- How do | achieve massive scale when mainstream mediais losing ground to consumer content creators and
peer-to- peer distribution?

- How do | strike a balance between tapping into today’ s biggest marketing trends without losing sight of the
little things that matter?

When one door closes, another opens. Mass marketing is no longer a viable marketing strategy and, likely,
never will be again. Micromarketing, though, enables you to resonate with consumers in compelling new
ways and achieve the big results that no longer seem possible with traditional approaches.

It'stimeto start building your brand, finding new customers, establishing relationships, and getting real
results on this exciting new frontier. microMARKETING will show you the way.
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Editorial Review

From Publishers Weekly

In hisfirst book, industry veteran Verdino argues that the gold standard in advertising is no longer the
Superbowl spot, but rather DIY viral efforts aimed at generation-Y . Urging companies to "market smarter,"
Verdino describes how Proctor and Gamble spent millionsin afailed attempt to launch an online brand of
personalized cosmetics while an unknown make-up artist turned how-to videos on Y ouTube into a successful
partnership with Sephora. Authenticity is key, and large companies are jJumping on the brand wagon,

devel oping ingenious methods of connecting with this coveted consumer group. Ford Motors, for instance,
hoping to make the Fiesta cool to this generation, loaned the carsto 100 young social media mavens as a
means of "building evangelism, generating buzz, and sparking a movement” (drivers were required to
compete in themed challenges, like poetry slams and star sightings). It's an interesting glimpse into the
persuasive forces of constant contact, and an up-to-the-microsecond guide to new media marketing, but in
Verdino'sworld, every relationship has commercia potential; the idea that there might be a pure human
interaction seems never to have occurred to him. (Sept.)

(c) Copyright PWxyz, LLC. All rights reserved.

About the Author

Greg Verdinoisvice president of strategy and solutions at Powered, Inc., afull-service social media
agency. He has 20 years of experience in marketing and related fields and has advised such clients as
American Airlines, American Express, Coca-Cola, Ford, and Panasonic. Verdino has been profiled in and
quoted by many business and news media, including Advertising Age, Adweek, Forbes, The New York Times,
and The Wall Street Journal. He livesin Huntington, NY.

Users Review
From reader reviews:
Brandy Greenawalt:

Do you have favorite book? If you have, what is your favorite's book? E-book is very important thing for us
to know everything in the world. Each book has different aim or goal; it means that guide has different type.
Some people truly feel enjoy to spend their the perfect time to read a book. They are really reading whatever
they consider because their hobby will be reading a book. Consider the person who don't like looking at a
book? Sometime, individual feel need book once they found difficult problem or even exercise. Well,
probably you will require this MicroMarketing: Get Big Results by Thinking and Acting Small.

Willie Wilson:

In other case, little folks like to read book MicroMarketing: Get Big Results by Thinking and Acting Small.
Y ou can choose the best book if you want reading a book. Given that we know about how isimportant the
book MicroMarketing: Get Big Results by Thinking and Acting Small. Y ou can add expertise and of course
you can around the world with a book. Absolutely right, because from book you can recognize everything!



From your country until eventually foreign or abroad you will find yourself known. About simple matter
until wonderful thing you may know that. In this era, we could open a book as well as searching by internet
system. It is called e-book. Y ou should use it when you feel bored to go to the library. Let'slearn.

AlmalLewis

Book isto be different for each and every grade. Book for children until adult are different content. Asitis
known to us that book is very important for all of us. The book MicroMarketing: Get Big Results by
Thinking and Acting Small has been making you to know about other knowledge and of course you can take
more information. It is very advantages for you. The book MicroMarketing: Get Big Results by Thinking
and Acting Small is not only giving you far more new information but also to become your friend when you
sense bored. Y ou can spend your current spend time to read your e-book. Try to make relationship while
using book MicroMarketing: Get Big Results by Thinking and Acting Small. Y ou never sense lose out for
everything in the event you read some books.

Janice Smith:

This MicroMarketing: Get Big Results by Thinking and Acting Small is great reserve for you because the
content that is certainly full of information for you who all always deal with world and have to make
decision every minute. That book reveal it facts accurately using great coordinate word or we can claim no
rambling sentencesinit. So if you are read the idea hurriedly you can have whole factsin it. Doesn't mean it
only provides you with straight forward sentences but difficult core information with beautiful delivering
sentences. Having MicroMarketing: Get Big Results by Thinking and Acting Small in your hand like getting
theworld in your arm, datain it is not ridiculous one. We can say that no reserve that offer you world in ten
or fifteen second right but this publication already do that. So , it is good reading book. Heya Mr. and Mrs.
active do you still doubt that will?
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