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Editorial Review

About the Author
Professor Moutinho holds the Foundation Chair of Marketing at the Adam Smith Business School,
University of Glasgow, Scotland. He completed his PhD at the University of Sheffield in 1982. He has been
a Full Professor for 25 years and held posts at Cardiff Business School, University of Wales College of
Cardiff, Cleveland State University, Ohio, USA, Northern Arizona University, USA and California State
University, USA. He has held Visiting Professorship positions at Hubei University, China, Hubei University
of Economics, China, Hebei United University ,China, University of Vilnius, Lithuania, University of
Innsbruck, Austria, Otago University, New Zealand, University of Aarhus, Denmark, Bled School of
Management, Slovenia, University of Aveiro, Portugal, Gyor University, Hungary, Feng Chia University,
Taiwan, University of Coimbra, Portugal, Technical University of Lisbon, Portugal, FGV-Sao Paulo, Brazil,
Catholic University, Brazil, University of Los Andes, Colombia, and University of Cyprus. Between 1987
and 1989 he was the Director of the Doctoral Programmes at the Confederation of Scottish Business Schools
and at the Cardiff Business School between 1993 and 1996. He was Director of the Doctoral Programme in
Management at the University of Glasgow between 1996 and 2004. He is the Founding Editor of the Journal
of Futurecast in Marketing and Management (JFM2) as well as the Founding Editor-in-Chief of the Journal
of Modelling in Management (JM2) and has another four Associate Editorships as well as being in the
Editorial Boards of another 46 international academic journals.

His areas of research interest also encompass bio-marketing, neuroscience in marketing, evolutionary
algorithms, human-computer interaction, the use of artificial neural networks in marketing, modelling
consumer behaviour, marketing futurecast and tourism and marketing. Other primary areas of Professor
Moutinho's academic research are related to modelling processes of consumer behaviour. He has developed a
number of conceptual models over the years in areas such as tourism destination decision processes,
automated banking, supermarket patronage, among other areas. The testing of these research models has
been based on the application of many different statistical, computer and mathematical modelling techniques
ranging from multidimensional scaling, multinomial logit generalised linear models (GLMs) and linear
structural relations to neural networks, ordered probit, simulated annealing, tabu search, genetic algorithms,
memetic algorithms and fuzzy logic. He has over 130 articles published in refereed academic journals, 27
books, more than 5,800 academic citations, an h-index of 37 and an i10-index of 116.

Users Review

From reader reviews:

James Dickens:

Why don't make it to be your habit? Right now, try to ready your time to do the important act, like looking
for your favorite e-book and reading a book. Beside you can solve your trouble; you can add your knowledge
by the book entitled Worldwide Casebook in Marketing Management. Try to make book Worldwide
Casebook in Marketing Management as your buddy. It means that it can to be your friend when you truly
feel alone and beside associated with course make you smarter than ever before. Yeah, it is very fortuned for
you personally. The book makes you considerably more confidence because you can know every thing by
the book. So , we need to make new experience as well as knowledge with this book.



Willie McCall:

The book Worldwide Casebook in Marketing Management can give more knowledge and also the precise
product information about everything you want. Why must we leave the great thing like a book Worldwide
Casebook in Marketing Management? Some of you have a different opinion about book. But one aim that
will book can give many information for us. It is absolutely appropriate. Right now, try to closer with the
book. Knowledge or information that you take for that, it is possible to give for each other; you are able to
share all of these. Book Worldwide Casebook in Marketing Management has simple shape however, you
know: it has great and big function for you. You can seem the enormous world by available and read a
reserve. So it is very wonderful.

Kyle Cook:

This Worldwide Casebook in Marketing Management book is not really ordinary book, you have after that it
the world is in your hands. The benefit you obtain by reading this book is usually information inside this
publication incredible fresh, you will get data which is getting deeper an individual read a lot of information
you will get. That Worldwide Casebook in Marketing Management without we understand teach the one
who reading it become critical in thinking and analyzing. Don't always be worry Worldwide Casebook in
Marketing Management can bring when you are and not make your case space or bookshelves' grow to be
full because you can have it in the lovely laptop even telephone. This Worldwide Casebook in Marketing
Management having excellent arrangement in word in addition to layout, so you will not truly feel
uninterested in reading.

Elda Ornelas:

Here thing why this kind of Worldwide Casebook in Marketing Management are different and reliable to be
yours. First of all reading a book is good nevertheless it depends in the content of computer which is the
content is as scrumptious as food or not. Worldwide Casebook in Marketing Management giving you
information deeper and different ways, you can find any book out there but there is no e-book that similar
with Worldwide Casebook in Marketing Management. It gives you thrill reading journey, its open up your
eyes about the thing in which happened in the world which is perhaps can be happened around you. It is easy
to bring everywhere like in recreation area, café, or even in your way home by train. If you are having
difficulties in bringing the printed book maybe the form of Worldwide Casebook in Marketing Management
in e-book can be your alternative.
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