International Business: The Challenge of
Global Competition

By Donald Ball, Wendell McCulloch, Michael Geringer, Michael Minor,

Jeanne McNett
Read Online ©

International Business: The Challenge of Global Competition By Donald
Ball, Wendell McCulloch, Michael Geringer, Michael Minor, Jeanne McNett

International Business. The Challenge of Global Competition, 11th Edition, by
Ball, McCulloch, Geringer, Minor and M cNett continues to be the most
objective and thorough treatment of International Business available for students.
Enriched with maps, photos, and the most up-to-date world data, this text boasts
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Editorial Review

About the Author

J. Michael Geringer isa professor of strategy and international management at California Polytechnic
University in San Luis Obispo. He earned aBS in business at Indiana University and MBA and PhD degrees
at the University of Washington. He has authored or edited 14 books and monographs, over 110 published
papers, and over 35 case studies; he serves on the editorial boards of several leading international academic
journals; he served as the Saastamoinen Foundation Chair at the Helsinki School of Economicsin Finland;
he was the founding chair of the Strategic alliances Committee of the Licensing Executives Society; he
served as the chair of both the International Business and the Strategy and Policy divisions of the
Administrative Sciences Association of Canada; and heis past chairperson of the Academy of
Management’s International Management division. His research has appeared in the Strategic Management
Journal, Academy of Management Journal, Journal of International Management, Columbia Journal of
World Business, Management International Review, Journal of Management Studies, Human Resource
Management Journal, Long Range Planning, Organisation Studies, and Journal of Applied Psychology,
among others. He has received 11 “best paper” awards for his research, including the Decade Award for
most influential article from the Journal of International Business Studies. His teaching performance has
earned numerous awards in the U.S., Canada, Asia, Africa, Australia, and Europe, including the University
Distinguished Teacher Award. He was the first recipient of the International Educator Award from Cal Poly,
and he endowed a scholarship for students to work and study internationally. He has been active in arange of
charitable and service activities, including spearheading the adoption of a school in Soweto, South Africa,
and fund-raising for public radio. In addition to his working teaching with universities around the world,
Geringer is active in consulting and executive development for multinational corporations and executives
from six continents. His clients have included Nokia; Lucent; Eastman Kodak; Sonera; Northern Telecom;
Rautaruukki; Eastman Chemical; UPM Kymmene; Industry, Science & Technology Canada; Jiangsu
Telecom Industrial; California Highway Patrol; Economic Council of Canada; Perlos; YIT; California
Department of Transportation; and Okobank, among others. For relaxation, he enjoys daily Stairmaster
workouts, along with hiking, camping, gardening, cooking spicy vegetarian foods, and music.

Michael S. Minor is professor of marketing and international business at the University of Texas, Pan
American. He was educated at the University of North Carolina, American University, and Cornell and holds
aPhD from Vanderbilt University. His research focuses on comparative consumer behavior, international
marketing strategy, political risk, and the consumption of high-technology experiential products. He has
published in the Journal of International Business Studies, the Journal of Consumer Marketing, International
Studies of Management and Organization, the Journal of Services Marketing, International Business Review,
Journal of Interactive Advertising, and elsewhere. He has written for business and popular media from
PCWeek to Tennessee Business Magazine. He is past chairperson of the Consumer Behavior Special Interest
Group, and past vice chair of the Technology and Marketing Specia Interest Group of the American
Marketing Association, as well as aformer member of the Global Marketing SIG’ s board of directors. Heis
activein DOCNET, the association of business doctoral program administrators. He serves on multiple
editorial advisory boards and is the coauthor with John C. Mowen of several consumer behavior books. He
has won multiple master’ s-level teaching awards and was recently the doctoral program professor of the
year. His consulting experience includes work for UNCTAD’ s Division on Investment, Technology and
Enterprise Development and several U.S. and state government agencies. He has reviewed grant proposals
for the Research Council of Norway aswell as several U.S. agencies. He lived in Asiafor a number of years,
and speaks Chinese. He relaxes by playing the mandolin and harmonica for the country/classic rock groups



RiverRock and Coastlands.

Jeanne M. McNett is a professor of management at Assumption College, in Worcester, Massachusetts. She
earned a Ph.D. at the University of Massachusetts Amherst and an MBA at the Cass School of Business, City
University, London. She has had expatriate assignmentsin Germany, the UK, Saudi Arabia, Japan, and
Korea. Her interests include the role of culture in international business and the pedagogy of international
management. Her publications include The Blackwell Encyclopedia of Management. Vol. VI: International
Management, 2nd ed., Oxford, UK: Blackwell Publishing (2005); and The Blackwell Handbook of Global
Management, Oxford, UK: Blackwell Publishing (2004). Her teaching, research and presentations have
received many awards, including The Roethlisberger Best Paper of the Y ear Award from the Journal of
Management Education and the Alpha Phi Alpha Teacher of the Y ear Award. Her articles have been
included in journals and collections focused on teaching in the area of international business. Sheisan avid
master rower and enjoys running, reading, and gardening.

Users Review
From reader reviews:
Curtis Monahan:

In other case, little persons like to read book International Business: The Challenge of Global Competition.

Y ou can choose the best book if you want reading a book. Given that we know about how isimportant some
sort of book International Business: The Challenge of Global Competition. Y ou can add understanding and
of course you can around the world by a book. Absolutely right, due to the fact from book you can recognize
everything! From your country until finally foreign or abroad you can be known. About simple factor until
wonderful thing you are able to know that. In this era, you can open a book or searching by internet unit. It is
called e-book. Y ou can use it when you feel fed up to go to the library. Let's study.

Jose Gower:

The fedling that you get from International Business: The Challenge of Global Competition isamore deep
you looking the information that hide in the words the more you get thinking about reading it. It does not
mean that this book is hard to comprehend but International Business: The Challenge of Global Competition
giving you excitement feeling of reading. The article author conveystheir point in particular way that can be
understood by simply anyone who read the idea because the author of this reserve is well-known enough.
This specific book also makes your current vocabulary increase well. Making it easy to understand then can
go along with you, both in printed or e-book style are available. We advise you for having this kind of
International Business: The Challenge of Global Competition instantly.

Walter Pressley:

Don't be worry in case you are afraid that this book will filled the space in your house, you may haveitin e-
book way, more simple and reachable. This particular International Business: The Challenge of Global
Competition can give you alot of good friends because by you investigating this one book you have matter
that they don't and make you actually more like an interesting person. This kind of book can be one of one
step for you to get success. Thisreserve offer you information that perhaps your friend doesn't recognize, by
knowing more than other make you to be great persons. So , why hesitate? L et me have International



Business: The Challenge of Global Competition.

Timothy Kahle:

Wheat is your hobby? Have you heard which question when you got learners? We believe that that issue was
given by teacher with their students. Many kinds of hobby, Everybody has different hobby. Therefore you
know that little person similar to reading or as examining become their hobby. Y ou should know that reading
isvery important and also book as to be the thing. Book isimportant thing to provide you knowledge, except
your own personal teacher or lecturer. Y ou will find good news or update regarding something by book. A
substantial number of sorts of books that can you choose to adopt be your object. One of them isthis
International Business: The Challenge of Global Competition.
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