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Summary

Design for the Mind: Seven Psychological Principles of Persuasive Design
teaches web designers and devel opers how to create sites and applications that
appeal to our innate natural responses as humans. Author Victor Yocco, a
researcher on psychology and communication, introduces the most immediately
relevant and applicable psychologica concepts, breaks down each theory into
easily-digested principles, then shows how they can be used to inform better
design.

Purchase of the print book includes a free eBook in PDF, Kindle, and ePub
formats from Manning Publications.

About the Technology

Designers and design team members need to think about more than just
aesthetics. How do you handle short attention spans. How does your design
encourage users to engage, browse, or buy? Fortunately, there are psychological
principles that you can usein your design to anticipate and benefit from how
humans think, behave, and react.

About the Book

Design for the Mind: Seven Psychological Principles of Persuasive Design
teaches you to recognize how websites and applications can benefit from an
awareness of our innate, natural responses as humans, and to apply the same
principles to your own designs. This approachable book introduces the
psychological principles, deconstructs each into easily digestible concepts, and
then shows how you can apply them. The ideaisto deepen your understanding of
why people react in the ways they do. After reading the book, you'll be ready to
make your work more psychologically friendly, engaging, and persuasive.
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- Making design persuasive

- Encouraging visitors to take action

- Creating enduring messages

- Meeting the needs of both engaged and disengaged visitors
- Becoming a strategic influencer

- Applying theory, with case studies and real-world examples

About the Reader

This book isfor web and UX designers and developers aswell as anyone
involved in customer-facing digital products.

About the Author

Victor Yocco, PhD, isaresearch director at a Philadel phia-based digital design
firm. He received his PhD from The Ohio State University, where his research
focused on psychology and communication in informal learning settings. Victor
regularly writes and speaks on topics related to the application of psychology to
design and addressing the culture of acohol use in design and technology. He
can be found at www.victoryocco.com or @victoryocco on Twitter.
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Summary

Design for the Mind: Seven Psychological Principles of Persuasive Design teaches web designers and
developers how to create sites and applications that appeal to our innate natural responses as humans. Author
Victor Y occo, aresearcher on psychology and communication, introduces the most immediately relevant and
applicable psychological concepts, breaks down each theory into easily-digested principles, then shows how
they can be used to inform better design.

Purchase of the print book includes a free eBook in PDF, Kindle, and ePub formats from Manning
Publications.

About the Technology

Designers and design team members need to think about more than just aesthetics. How do you handle short
attention spans. How does your design encourage users to engage, browse, or buy? Fortunately, there are
psychological principlesthat you can usein your design to anticipate and benefit from how humans think,
behave, and react.

About the Book

Design for the Mind: Seven Psychological Principles of Persuasive Design teaches you to recognize how
websites and applications can benefit from an awareness of our innate, natural responses as humans, and to
apply the same principles to your own designs. This approachable book introduces the psychological
principles, deconstructs each into easily digestible concepts, and then shows how you can apply them. The
ideais to deepen your understanding of why people react in the ways they do. After reading the book, you'll
be ready to make your work more psychologically friendly, engaging, and persuasive.
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- Making design persuasive

- Encouraging visitors to take action

- Creating enduring messages

- Meeting the needs of both engaged and disengaged visitors
- Becoming a strategic influencer

- Applying theory, with case studies and real-world examples

About the Reader

This book isfor web and UX designers and developers as well as anyone involved in customer-facing digital
products.



About the Author

Victor Yocco, PhD, is aresearch director at a Philadel phia-based digital design firm. He received his PhD
from The Ohio State University, where his research focused on psychology and communication in informal
learning settings. Victor regularly writes and speaks on topics related to the application of psychology to
design and addressing the culture of acohol use in design and technology. He can be found at
Www.victoryocco.com or @victoryocco on Twitter.
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Editorial Review

About the Author

Victor Yocco, PhD, isaresearch director at a Philadel phia-based digital design firm. He received his PhD
from The Ohio State University, where his research focused on psychology and communication in informal
learning settings. Victor regularly writes and speaks on topics related to the application of psychology to
design and addressing the culture of acohol usein design and technology. He can be found at
WWW.Victoryocco.com or @victoryocco on Twitter.

Users Review
From reader reviews:
Dwayne M oseley:

The e-book with title Design for the Mind: Seven Psychological Principles of Persuasive Design posesses a
lot of information that you can understand it. Y ou can get alot of profit after read this book. This particular
book exist new expertise the information that exist in this e-book represented the condition of the world
today. That isimportant to yo7u to understand how the improvement of the world. This book will bring you
with new era of the internationalization. Y ou can read the e-book in your smart phone, so you can read this
anywhere you want.

Richard Dutton:

People livein this new moment of lifestyle always aim to and must have the spare time or they will get wide
range of stress from both lifestyle and work. So , once we ask do people have extratime, we will say
absolutely yes. People is human not arobot. Then we request again, what kind of activity have you got when
the spare time coming to you of course your answer can unlimited right. Then do you ever try this one,
reading textbooks. It can be your aternative throughout spending your spare time, the particular book you
have read is actually Design for the Mind: Seven Psychological Principles of Persuasive Design.

Jamie Wallace:

Reading a book to become new life style in this calendar year; every people lovesto read a book. When you
read a book you can get alot of benefit. When you read books, you can improve your knowledge, mainly
because book has alot of information into it. The information that you will get depend on what types of book
that you have read. In order to get information about your study, you can read education books, but if you
want to entertain yourself you can read afiction books, this sort of us novel, comics, as well as soon. The
Design for the Mind: Seven Psychological Principles of Persuasive Design provide you with a new
experience in reading through a book.



Patricia Whetsel:

Beside that Design for the Mind: Seven Psychological Principles of Persuasive Design in your phone, it may
give you away to get nearer to the new knowledge or information. The information and the knowledge you
may got hereis fresh from your oven so don't possibly be worry if you feel like an old people livein narrow
community. It is good thing to have Design for the Mind: Seven Psychological Principles of Persuasive
Design because this book offers to you personally readable information. Do you at times have book but you
do not get what it's facts concerning. Oh come on, that wil happen if you have thisinside your hand. The
Enjoyable set up here cannot be questionable, including treasuring beautiful island. Use you still want to
miss the item? Find this book as well as read it from now!
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