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This cutting-edge book-with contributions by the star faculty of the Kellogg
School of Management and the Medill School of Journalism's Integrated
Marketing Communications department at Northwestern University-offers the
latest thinking on the art and science of integrated marketing. A must for today's
marketing professional, Kellogg on Integrated Marketing addresses the daily
activities of marketing managers and hel ps them enhance brand equity with new
techniques and strategies from the experts. You'll hear from:

- Eric G. Berggren - Stephen Burnett - Bobby J. Calder - Tom Collinger - Adam
Duhachek - Lisa Fortini-Campbell - Nigel Hopkins - Dawn lacobucci - Richard I.
Kolsky - MariaFlores Letelier - Edward C. Malthouse - Francis J. Mulhern - Lisa
A. Petrison - Andrew Razeghi - Don E. Schultz - Charles Spinosa - Paul Wang
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Editorial Review

Review
"...competently tackles awide range of important issues..." (Marketing, February 2004)

From the Inside Flap

Continuing the tradition established with Kellogg on Marketing, here's the best cutting-edge thinking on
marketing from the world's foremost authorities-the experts from the renowned Kellogg School of
Management and the Medill School of Journalism's Integrated Marketing Communications Faculty at
Northwestern University. Offering avariety of perspectives from Northwestern's internationally
distinguished faculty, Kellogg on Integrated Marketing merges the two major streams of current marketing
practice-mass branding and one-to-one relationship marketing -into a single integrated concept.

Led by editors Dawn lacobucci and Bobby Calder, the contributors explore the theories of mass and one-to-
one marketing as separate strategies before compounding them into a single, more powerful approach. They
also discuss a variety of other topicsin relation to the concept of integrated marketing, including:

* The importance of customer loyalty

* Customer/brand relationships and their implications

* Viral marketing and "buzz"

* Customer acquisition using mass media and direct marketing

* Customer profitability measurement

* |deal information systems for marketers

* Scoring models for optimizing customer contacts

In addition to its focus on integrated marketing, the book offers an enlightening perspective on the ways
marketing must-and will-adapt to changing consumer attitudes and culture. As you've come to expect from
the gurus at Northwestern, this fascinating volume examines tough marketing questions and offers effective
solutions to everyday problems. Packed with the very best in modern marketing theory and practice, Kellogg
on Integrated Marketing is an invaluabl e resource for marketing executives, managers, consultants, and
MBA students.

From the Back Cover

This cutting-edge book-with contributions by the star faculty of the Kellogg School of Management and the
Medill School of Journalism's Integrated Marketing Communications department at Northwestern
University-offers the latest thinking on the art and science of integrated marketing. A must for today's
marketing professional, Kellogg on Integrated Marketing addresses the daily activities of marketing
managers and hel ps them enhance brand equity with new techniques and strategies from the experts. You'll
hear from:

? Eric G. Berggren ? Stephen Burnett ? Bobby J. Calder ? Tom Collinger ? Adam Duhachek ? Lisa Fortini-
Campbell ? Nigel Hopkins ? Dawn lacobucci ? Richard I. Kolsky ? Maria Flores Letelier ? Edward C.
Malthouse ? Francis J. Mulhern ? Lisa A. Petrison ? Andrew Razeghi ? Don E. Schultz ? Charles Spinosa ?
Paul Wang

Users Review

From reader reviews:



Andrew Schulz:

What do you about book? It is not important to you? Or just adding material when you need something to
explain what the one you have problem? How about your time? Or are you busy person? If you don't have
spare time to compl ete others business, it is make one feel bored faster. And you have time? What did you
do? Everyone has many questions above. They must answer that question mainly because just their can do
that will. It said that about reserve. Book is familiar on every person. Yes, it isright. Because start from on
guarderia until university need this particular Kellogg on Integrated Marketing to read.

Michael Walsh:

In this 21st hundred years, people become competitive in every single way. By being competitive today,
people have do something to make these individuals survives, being in the middle of the particular crowded
place and notice by means of surrounding. One thing that often many people have underestimated the idea
for awhileisreading. Y ep, by reading areserve your ability to survive enhance then having chance to stay
than other is high. For you personally who want to start reading any book, we give you this kind of Kellogg
on Integrated Marketing book as basic and daily reading guide. Why, because this book is greater than just a
book.

Jennifer Barton:

Information is provisions for folks to get better life, information presently can get by anyonein everywhere.
The information can be a understanding or any news even a huge concern. What people must be consider
when those information which isin the former life are hard to be find than now is taking seriously which one
works to believe or which one the resource are convinced. If you find the unstable resource then you
understand it as your main information there will be huge disadvantage for you. All of those possibilities will
not happen with you if you take Kellogg on Integrated Marketing as the daily resource information.

Richard Ault:

Exactly why? Because this Kellogg on Integrated Marketing is an unordinary book that the inside of the
publication waiting for you to snap it but latter it will jolt you with the secret that inside. Reading this book
next to it was fantastic author who write the book in such incredible way makes the content on the inside
easier to understand, entertaining technique but still convey the meaning thoroughly. So , it is good for you
for not hesitating having this anymore or you going to regret it. This phenomenal book will give you alot of
advantages than the other book have got such as help improving your ability and your critical thinking
method. So, still want to hesitate having that book? If | have been you | will go to the reserve store
hurriedly.
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