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This thoroughly revised survey examines the entire fashion industry from product
development in textiles, apparel, and accessories, to marketing, wholesale
distribution, and retailing. Featuring 125 exceptional color illustrations and 25
historic photographs, this edition starts readers off with a foundation in fashion
fundamentals. It covers the development, production, and marketing of raw
materials and traces the fashion manufacturing process from design and
merchandising development through production and sales to retailers. It also
provides information on every major designer and manufacturer including:
Tommy Hilfiger, Donna Karan, Calvin Klein, Ralph Lauren, Isaac Mizrahi, and
many more. The Sixth Edition now includes all-new sections on demographics,
psychographics, globalization, marketing strategies, computer technology, and
women's, men's and children's apparel and accessories. For professionals in the
fashion industry, or individuals who want to learn more about it.
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Editorial Review

From the Back Cover
This thoroughly revised survey examines the entire fashion industry from product development in textiles,
apparel, and accessories, to marketing, wholesale distribution, and retailing. Featuring 125 exceptional color
illustrations and 25 historic photographs, this edition starts readers off with a foundation in fashion
fundamentals. It covers the development, production, and marketing of raw materials and traces the fashion
manufacturing process from design and merchandising development through production and sales to
retailers. It also provides information on every major designer and manufacturer including: Tommy
Hilfiger,Donna Karan, Calvin Klein, Ralph Lauren, Isaac Mizrahi, and many more. The Sixth Edition now
includes all-new sections on demographics, psychographics, globalization, marketing strategies, computer
technology, and women's, men's and children's apparel and accessories. For professionals in the fashion
industry, or individuals who want to learn more about it.

Users Review

From reader reviews:

Flora Young:

The book Fashion: From Concept to Consumer (6th Edition) can give more knowledge and also the precise
product information about everything you want. Exactly why must we leave the best thing like a book
Fashion: From Concept to Consumer (6th Edition)? Some of you have a different opinion about reserve. But
one aim that will book can give many info for us. It is absolutely correct. Right now, try to closer using your
book. Knowledge or info that you take for that, you may give for each other; you may share all of these.
Book Fashion: From Concept to Consumer (6th Edition) has simple shape but you know: it has great and
massive function for you. You can look the enormous world by wide open and read a book. So it is very
wonderful.

Michael Kruger:

What do you in relation to book? It is not important with you? Or just adding material if you want something
to explain what the ones you have problem? How about your free time? Or are you busy man? If you don't
have spare time to try and do others business, it is give you a sense of feeling bored faster. And you have
extra time? What did you do? Every person has many questions above. The doctor has to answer that
question due to the fact just their can do that. It said that about reserve. Book is familiar in each person. Yes,
it is right. Because start from on pre-school until university need that Fashion: From Concept to Consumer
(6th Edition) to read.

Melanie Fox:

Reading a e-book tends to be new life style within this era globalization. With reading you can get a lot of
information that will give you benefit in your life. Together with book everyone in this world could share



their idea. Textbooks can also inspire a lot of people. A lot of author can inspire their very own reader with
their story or even their experience. Not only situation that share in the guides. But also they write about
advantage about something that you need instance. How to get the good score toefl, or how to teach your
children, there are many kinds of book that you can get now. The authors these days always try to improve
their ability in writing, they also doing some exploration before they write with their book. One of them is
this Fashion: From Concept to Consumer (6th Edition).

Chad Davis:

As we know that book is significant thing to add our knowledge for everything. By a book we can know
everything you want. A book is a set of written, printed, illustrated as well as blank sheet. Every year was
exactly added. This guide Fashion: From Concept to Consumer (6th Edition) was filled with regards to
science. Spend your time to add your knowledge about your technology competence. Some people has
different feel when they reading a new book. If you know how big advantage of a book, you can feel enjoy to
read a e-book. In the modern era like now, many ways to get book which you wanted.
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